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Dubai hotels barely break even as occupancy levels plummet to 50.3 percent 

The month of July 2014 

The Dubai hotel market saw occupancy levels fall to 50.3 

percent in July as overall demand within the city reduced due 

the summer heat and impact of Ramadan, according to the 

latest HotStats survey of full service four and five star hotels 

by TRI Consulting. 

 

Occupancy in Dubai hotels was down 4.6 percentage points 

compared to the same period last year but hoteliers were able 

to achieve a 1.1 percent increase in average room rates 

(ARR) to US$202.94. As a result, revenue per available room 

(RevPAR) levels fell by 7.4 percent. With food and beverage 

revenues also declining, gross operating profit per available 

room (GOPPAR) plummeted by 99.5 percent to US$0.07, 

resulting in hotels barely covering operational expenses. 

 

“Dubai hotels were impacted from the collective effect of the 

annual summer slowdown and the occurrence of the holy 

month of Ramadan throughout the entire month of July, 

resulting in occupancy levels falling to 50.3 percent. This had 

a trickledown effect on the profitability of hotels especially with 

significantly lower food and beverage revenues during the 

month. Hotels only marginally broke even as high fixed 

operating costs resulted in GOPPAR dropping to US$0.07. 

Although performance was down in July, the overall market 

remains strong with year to date occupancy levels averaging 

79.4 percent and profit margins at 46.4 percent” commented 

Peter Goddard, Managing Director of TRI Consulting in Dubai. 

 

Banqueting demand helps boost Riyadh hotel 
profits 
 

The Riyadh hotel market experienced mixed results during the 

month of July with a reduction in rate and occupancy 

impacting RevPAR levels, however food and beverage and 

banqueting demand boosted total revenue per available room 

(TRevPAR) by 7.2 percent. RevPAR performance was down 

8.3 percent during the month driven by a 7.6 percent drop in 

ARR to US$214.91 and a 0.3 percentage point fall in 

occupancy to 38.3 percent. An increase in food and beverage 

and banquet revenues of 25.0 and 63.3 percent respectively, 

drove top-line revenue growth and when coupled with 

consistent operating expenses saw GOPPAR rise 10.8 

percent to US$53.25. 

 

“Although Riyadh hotels saw overall room revenue fall during 

July, a significant increase in banquet revenues driven by Iftar 

events, helped hotels record a 7.2 percent growth in top-line 

revenues. The holy month of Ramadan historically results in 

substantially lower levels of demand and July was no 

exception with the overall market achieving an average 

occupancy of 38.3 percent. Even though the hotel market was 

depressed during the month, year-to-date performance 

remains strong with occupancy levels up 6.6 percentage 

points to 63.8 percent” commented Goddard. 

 

Rates in Abu Dhabi continue rebound as demand 
strengthens 
 

Average room rates in Abu Dhabi increased by 5.1 percent in 

July to US$114.10, driven by a 4.5 percent growth in RevPAR to 

US$57.36. 
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The growth in ARR was due to a shift in yield strategies from 

hoteliers as a response to strong overall occupancy levels. 

The growth in room revenues was complemented by an 

increase in banqueting revenues, resulting in a 2.5 percent 

growth in top-line revenues to US$136.41. However, a 

marginal decrease in operating expenses was not sufficient to 

prevent hotels from running a loss during July, with GOPPAR 

levels of - US$12.44. 

 

“Although the hotels in Abu Dhabi recorded a trading loss 

during July, the market is witnessing encouraging indicators, 

especially with a revival in average rate performance. The 

market has suffered from a steady decline in average rates 

since August 2011, however this trend is starting to reverse 

with hotels undergoing a steady growth in average rates 

during the past five months, fuelled by strong regional visitor 

demand. We expect this trend to continue throughout the 

remainder of the year, especially as hoteliers gear up for the 

peak season” commented Goddard. 

 

Doha hotels record a 13.8% rise in RevPAR during 

July 

 

Doha experienced a 5.5 percentage point growth in occupancy 

to 47.6 percent in July, driving a 13.8 percent growth in 

RevPAR to US$95.91. Hotels recorded a marginal increase of 

ARR by 0.7% to US$201.56, maintaining year-to-date figures 

of US$217.79. A regional trend of strong banquet revenues 

during the holy month of Ramadan continued in Doha with 

hotels experiencing a 39.0% growth in during the month. A 

15.2% rise in total revenues coupled with efficient operating 

expenses resulted in an 86.7% rise in GOPPAR to US$53.22. 

 

“Doha was one of the strongest performing hotel markets in 

region during July with a rise in all key performance indicators. 

The growth in top-line revenues was primarily due to a 5.5 

percentage point rise in occupancy driven by increased 

regional leisure demand. This top-line performance 

contributed to an increased bottom-line profitability, with 

GOPPAR rising 86.7% during the month” commented 

Goddard.  

 

Cairo hotels continue to see green shoots as 

demand rises 8.7 percent 

 

The hotel market in the Egyptian capital experienced 

continuation of growth in July with increases in all key 

performance indicators. The increase in visitor demand 

boosted occupancy by 8.7 percentage points compared to the 

same period last year to 29.3 percent, whilst ARR rose 1.0 

percent to US$114.85, driving a 43.4 percent growth in 

RevPAR. The growth in top-line performance fell through to 

the bottom-line with GOPPAR increasing to US$16.01 from 

US$2.83 during the same period last year. 

 

“Cairo hoteliers have been facing challenging conditions for 

the past two years, however the new political situation in Egypt 

has brought much needed market stability. Although 

occupancy levels are still marginally lower than 2013 levels, 

the growth in performance levels witnessed in previous 

months is a positive sign and indicates the market is on track 

to achieve performance levels over and above those 

experienced in 2013” commented Goddard. 

MENA City Markets y-o-y change REVPAR, TREVPAR and GOPPAR July 2014 
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Editors Notes 

The hotels profiled in this report are drawn from 

the HotStats database and reflect the portfolios 

and distribution of the hotel chains that we 

survey and which operate primarily in the four 

and five-star sectors. 

 
 

Please note: The data samples are reviewed and rebased 

each year to reflect the changes in the HotStats survey base. 

As a result, performance ratios published last year may differ 

from those contained within this report. 

 

TRI Hospitality Consulting Middle East provides a wide 

range of services to clients in the hotel sector.  

Occupancy (%) - Is that proportion of the bedrooms available 

during the period which are occupied during the period. 

 

Average Room Rate (ARR) - Is the total bedroom revenue 

for the period divided by the total bedrooms occupied during 

the period. 

 

Room Revpar (RevPAR) - Is the total bedroom revenue for 

the period divided by the total available rooms during the 

period. 

 

Total Revpar (TRevPAR) - Is the combined total of all 

revenues divided by the total available rooms during 

the period. 

 

Payroll % - Is the payroll for all hotels in the sample as a 

percentage of total revenue. 

 

GOPPAR - Is the Total Gross Operating Profit for the period 

divided by the total available rooms during the period. 

HotStats Services 

For an inside view of a local or regional market place in the hotel sector, bespoke HotStats reports 

are available. Terms and conditions apply. Visit www.hotstats.com to view a sample report. 

 

HotStats provides two reporting tools to hoteliers: 

 

 Our unique profit and loss benchmarking service enables monthly comparison of hotels’ performance against a competitive 

set. It is distinguished by the fact that it provides in excess of 100 performance metrics covering 70 hotel performance, 

revenue, cost and profit statistics providing the deepest insight available into hotel operations.   

 

 Our latest innovation in daily revenue intelligence, MORSE. Amongst its reporting are daily and highly granular market 

segmentation metrics as well as distribution channel and source of booking analysis. It takes daily market intelligence to a 

whole new level. 

 

©HotStats Limited 2014 Unless otherwise attributed, all material in this press release is the copyright of HotStats Limited. 
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Occ % ARR RevPAR TRevPAR Payroll % GOP PAR Occ % ARR RevPAR TRevPAR Payroll % GOP PAR Occ % ARR RevPAR TRevPAR Payroll % GOP PAR

Abu Dhabi 50.3 114.10 57.36 136.41 50.8 -12.44 74.3 147.77 109.75 240.52 30.8 68.36 74.1 157.13 116.44 249.04 29.6 74.20 Abu Dhabi

Cairo 29.3 114.85 33.64 69.43 31.8 16.01 38.2 110.33 42.15 85.18 25.5 33.05 34.6 109.80 37.99 77.68 27.1 29.03 Cairo

Doha 47.6 201.56 95.91 220.95 33.7 53.22 71.8 217.79 156.31 354.17 22.5 150.14 67.4 218.79 147.47 335.22 23.1 137.48 Doha

Dubai 50.3 202.94 102.13 214.46 46.0 0.07 79.4 342.22 271.61 480.64 20.2 223.48 79.6 340.35 270.76 477.23 20.0 219.56 Dubai

Riyadh 38.3 214.91 82.20 188.95 31.9 53.25 63.8 243.63 155.37 267.55 23.2 126.19 58.4 245.85 143.60 248.10 23.5 114.59 Riyadh

Occ% ARR RevPAR TRevPAR Payroll % GOP PAR Occ% ARR RevPAR TRevPAR Payroll % GOP PAR Occ % ARR RevPAR TRevPAR Payroll % GOP PAR

Abu Dhabi 50.5 108.58 54.88 133.07 50.1 -11.06 70.6 147.33 104.08 230.31 30.9 63.15 67.5 154.95 104.65 227.05 30.7 63.62 Abu Dhabi

Cairo 20.6 113.75 23.46 47.44 44.0 2.83 40.8 108.36 44.18 84.04 24.1 34.93 44.6 104.96 46.78 89.92 21.7 40.59 Cairo

Doha 42.1 200.12 84.30 191.88 37.0 28.51 61.2 228.64 139.89 315.36 24.2 123.55 58.6 232.89 136.47 302.88 24.4 115.36 Doha

Dubai 54.9 200.79 110.30 222.29 41.1 13.95 80.6 323.60 260.92 459.15 19.9 210.63 79.5 320.89 255.15 453.34 20.0 204.03 Dubai

Riyadh 38.5 232.63 89.62 176.33 32.6 48.05 57.2 261.14 149.32 254.19 23.1 122.73 55.0 251.09 138.04 233.26 23.1 112.05 Riyadh

$ Dollars
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Change Occ %
ARR Change RevPAR 

Change

TRevPAR

Change

Payroll 

Change

GOP PAR 

Change

Abu Dhabi -0.3 5.1% 4.5% 2.5% -0.7 12.5% 3.6 0.3% 5.4% 4.4% 0.1 8.3% 6.6 1.4% 11.3% 9.7% 1.1 16.6% Abu Dhabi

Cairo 8.7 1.0% 43.4% 46.4% 12.2 465.7% -2.6 1.8% -4.6% 1.4% -1.3 -5.4% -10.0 4.6% -18.8% -13.6% -5.3 -28.5% Cairo

Doha 5.5 0.7% 13.8% 15.2% 3.3 86.7% 10.6 -4.7% 11.7% 12.3% 1.7 21.5% 8.8 -6.1% 8.1% 10.7% 1.3 19.2% Doha

Dubai -4.6 1.1% -7.4% -3.5% -5.0 -99.5% -1.3 5.8% 4.1% 4.7% -0.2 6.1% 0.0 6.1% 6.1% 5.3% 0.0 7.6% Dubai

Riyadh -0.3 -7.6% -8.3% 7.2% 0.8 10.8% 6.6 -6.7% 4.1% 5.3% -0.1 2.8% 3.4 -2.1% 4.0% 6.4% -0.4 2.3% Riyadh

The month of July 2014 Calendar year to July 2014

Movement for the month of July Movement for the calendar year to July 
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